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QUALIFICATIONS SUMMARY

A results-oriented professional working towards MBA degree in marketing with ten years of creative
communications, strategic analysis, and project management experience, in both Hispanic and General
markets. Recognized talent for producing on-target marketing and advertising communications that meet
strategy requirements. Ability to handle stress, meet tight deadlines, and take the lead whenever
necessary. Equally adept at achieving results working with personnel within or outside of organizations.
Quick learner with ability to grasp new concepts and creatively address firms’ business challenges.

Strengths include:

* Strategic Planning * Marketing Management

e Competitor Analysis * Leadership and Collaboration

* Brand Positioning * Project Implementation and Management
e Business Development * Problem-Solving Skills

e Communications and Design e Multi-Cultural Understanding

PROFESSIONAL EXPERIENCE and ACCOMPLISHMENTS
President / CEO Inter Relationship Marketing - Dallas, TX 01/2007 — 11/2009

* Created advertising and collateral materials for various clients that helped improve brand awareness

e Utilized analytical and creative problem-solving techniques to arrive at creative client solutions

* Awarded lead position to synchronize all aspects of Corliss Stone Little, LLC re-branding project.
Created conceptual work, and oversaw finalization of all aspects of production. Resulted in a
modernized branding system that moved CSL, LLC into a new era in alignment with current
marketing trends.

* Conducted market analysis for Exclaim Entertainment, LLC.'s Boz the Green Bear (a non-
denominational religious-based children’s character). Created a marketing plan, and business plan
development that resulted in Identifying two new consumer segments for their product(s) with a
strategy potential of 15% growth.

Art Director Levenson & Hill - Dallas, TX 06/2005 — 12/2006
* Created and led numerous collateral and advertising campaigns for various Fortune 500 Companies
such as Greatwide Logistics, Zales Jewelers, and Michael's Stores. Other accounts included One
Arts Plaza, RU Vodka, and YWCA.
* Led initiative to streamline production process for Bestway Rent-to-Own circular print projects.
Analyzed process from initial concept to completion which ultimately resulted in an approximate 15%
reduction in overall process time and printing costs

Art Director / IT Coordinator Legion Advertising - Arlington, TX 10/2003 — 06/2005

* Designed and led numerous collateral, advertising and media projects for various Fortune 500
Companies such as Bimbo Bakeries USA, Qwest Communications, and Miller Brewing. Other client
accounts included Dallas Mavericks, Marinela, and Denver Zoo

* Took lead on creative initiative for Qwest Communication's QwestFest customer appreciation
concert. Solely responsible for creating all concept and design for all promotional materials and
advertising announcements. Resulted in a 12% increase in Hispanic cell phone customers.

* Managed and coordinated efforts of various contract service IT personnel for purposes of
maintaining agency’s information technology infrastructure

* Took initiative to properly update and maintain agency’s aging infrastructure which resulted in an
approximate 30% decrease in agency downtime and 15% increase in system data throughput and
communications within home office and its satellites while increasing overall capacity
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PROFESSIONAL EXPERIENCE and ACCOMPLISHMENTS cont.
Art Director (freelance) CS Art Direction - Austin, TX 10/2001 — 09/2003
* Created design work for various clients and agencies
* Used analytical and creative problem-solving techniques in order to arrive at creative solutions that
solved marketing and advertising issues for clients such as Qwest, and the Dallas Mavericks
* Level of work resulted in full-time job offer

Art Director Rives Carlberg - Houston, TX 09/2000 — 09/2001
* Was leading Art Director for Compagq collateral account.
* Other accounts included Houston Texans, and BBBS Houston
* Collaborated, designed and created point-of-purchase and sales tool materials for in-store use that
resulted in solving sales personnel issues and ultimately increasing sales

OTHER SKILL POINTS
e Multicultural: conversational level Spanish
e Communication Literacy: proficient verbal and written skills in Word, Xcel, and Powerpoint
e Layout and Design: lllustrator, Photoshop, InDesign, Quark XPress, Dreamweaver, HTML, XML,
Javascript, and Flash

EDUCATION
University of North Texas - Denton, TX
Master of Business Administration in Marketing Expected 12/2010
* Marketing studies are focused in Consumer Habits and Analytics
e Currently attending with only four online classes remaining
* Completed course work Marketing Management, Market Analysis, and Consumer Behavior, which
has significantly contributed to my knowledge in Strategic Brand Positioning

Southwest Texas State University - San Marcos, TX

Bachelor of Fine Arts in Communication Design 06/2000
* Studies focused in advertising communications
* Placed on dean's list three consecutive semesters leading up to graduation

AFFILIATIONS

New York American Marketing Association, NYAMA, 2010. The principal community for marketing
professionals across all industries and marketing disciplines in the New York area.

National Society of Hispanic Professionals, NSHP, 2007. NSHP is the premier networking
organization for professionals wishing to make cross-functional connections with others in their own, as
well as other industries.

HONORS

Honorable Mention, Houston ADDY Awards, 2002

Ralph Memorial Award, Creative Summit, 2000. Student award show with invitations extending to
universities throughout Texas, Oklahoma, and Louisiana.

Dean's List, University of North Texas, 1998 to 2000.

Honorable Mention, Dallas Society of Visual Communications, 1999. Student edition of annual awards
show in Dallas, TX.




